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RINGKASAN

REYNALDO GURUH ILADHA Pengaruh Atribut Produk Terhadap Keputusan 
Pembelian Sirup Marjan (Survei Pada Konsumen di Kabupaten 
Tulungagung Saat Bulan Ramadan 2024) dibawah bimbingan Dr. Ir. 
Yuniar Hajar Prasekti, M.MA dan Herry Nur Faisal,S.Pt, M.Agr

Pada tahun 2024, bulan Ramadan, yang berlangsung dari Maret hingga 
April, akan menjadi peristiwa penting bagi umat Islam di mana mereka akan 
meningkatkan konsumsi makanan dan minuman. Strategi "festive season" 
digunakan oleh produsen seperti Marjan untuk meningkatkan penjualan. Pada 
tahun 2023, sirup Marjan akan menjadi produk terlaris di e-commerce dengan 
pangsa pasar 32,2% berkat peningkatan fitur produk seperti kemasan, merk, 
harga, promosi, dan kualitas. Tujuan dari penelitian ini adalah untuk mengetahui 
bagaimana fitur produk (kemasan, merek, harga, iklan, dan kualitas) memengaruhi 
bagaimana seseorang membuat keputusan untuk membeli sesuatu, serta 
variabel-variabel yang paling berdampak.

Penelitian kuantitatif ini dilakukan di Kabupaten Tulungagung dan 
mengumpulkan sampel seratus responden melalui metode purposive sampling. 
Setelah data dikumpulkan melalui kuesioner, uji hipotesis F dan t digunakan. 
Analisis deskriptif juga digunakan.

Hasil analisis menunjukkan bahwa lima variabel bebas kemasan, merek, 
harga, iklan, dan kualitas berpengaruh terhadap Struktur Keputusan Pembelian, 
dengan nilai F hitung sebesar 15,680 dan probabilitas F hitung 0,000. Variabel 
kemasan memiliki pengaruh terbesar terhadap Struktur Keputusan Pembelian 
sebesar 42,6%, sementara variabel lain yang tidak diteliti memberikan kontribusi 
sebesar 57,4%.

Hasil penelitian ini menunjukkan bahwa fitur produk (kemasan, merek, 
harga, iklan, dan kualitas) berpengaruh secara bersama-sama terhadap struktur 
keputusan pembelian. Kemasan dan harga berpengaruh secara parsial, tetapi 
merek, iklan, dan kualitas tidak memiliki pengaruh yang signifikan.
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SUMMARY

REYNALDO GURUH ILADHA Influence of Product Attributes on Purchasing 
Decisions for Marjan Syrup (Survey of Consumers in Tulungagung 
Regency During Ramadan 2024) under the guidance of Dr. Ir. Yuniar 
Hajar Prasekti, M.MA and Herry Nur Faisal, S.Pt, M.Agr

In 2024, Ramadan, which falls from March to April, becomes an important 
moment for Muslims with increased consumption of food and beverages. 
Producers, including Marjan, utilize the “festive season” strategy to boost sales. 
Marjan syrup became the best-selling product on e-commerce platforms with a 
market share of 32.2% in 2023 due to the development of product attributes such 
as packaging, brand, price, advertising, and quality. This research aims to 
determine the influence of product attributes (Packaging, Brand, Price, Advertising, 
and Quality) on Purchasing Decision Structure and identify the variable that has a 
dominant influence.

This study is a quantitative research conducted in Tulungagung Regency 
with a sample of 100 respondents selected using purposive sampling. Data was 
collected through questionnaires and analyzed using descriptive analysis and 
multiple linear regression analysis with F and t hypothesis tests.

The analysis results indicate that the independent variables (Packaging, 
Brand, Price, Advertising, and Quality) affect the Purchasing Decision Structure 
with an F calculated value of 15.680 and a probability of F calculated value of 
0.000. The contribution of these five independent variables to the Purchasing 
Decision Structure is 42.6%, while the remaining 57.4% is influenced by other 
variables not examined in this study. Partially, not all independent variables 
significantly influence the Purchasing Decision Structure. The Packaging variable 
has a dominant influence on the Purchasing Decision Structure.

The conclusion of this research is that product attributes (Packaging, 
Brand, Price, Advertising, and Quality) collectively influence the Purchase Decision 
Structure. Partially, Packaging and Price have a significant effect, whereas Brand, 
Advertising, and Quality have an insignificant effect.
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